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REST IN PEACE, TELEVISION Today's hottest sitcoms and series are way more viewer-friendly when they're on DVD .

[ cant watch TV anymore

DVDs give me commercial-free, fast-forward options in high definition

PAUL
OWEN

You'll have to forgive me if I'm not
excited at all about the new TV season.
Don’t get me wrong, though; I'm as
thrilled as anyone to find out what was
in Kendall Casablancas’ briefcase on
Veronica Mars, but that doesn’t mean
that I'm going to be glued to the TV on
Tuesdays just to see what happens next.
You see, after catching the first two
seasons on DVD, T just have no desire
to watch it—or any other prime-time
programming—on TV anymore.
Everything on TV that's worth
watching—and even most of it that
isn't—is hitting DVD these days. DVDs
allow you to enjoy a show in high def-
inition and surround sound (if filmed
in it, which most major networks do
nowadays) without forking over the
ridiculous amounts of cash that Shaw
and Bell charge for HD programming,
not to mention the associated receiver.
The programming comes commercial
free, the season is never interrupted by
re-runs and if there’s a particularly riv-
eting moment, you don’t have to wait
a week to see the exciting conclusion.
DVDs avoid many of the pitfalls that
can occur in network programming.
A show’s time slot doesnt affect

DVD devotees, and often a critically
acclaimed show such as Freaks and
Geeks can gain a second following in
DVD land. Fox might have screwed
with Family Guy enough over its first
three seasons that it could never gain
the audience required to keep it on the
air, but, after selling 2.2 million units
in the US alone in its first year on DVD,
the show gained a second chance and
is now thriving.

Between the lack of
commercials and the
convenience to watch
whenever you feel

like it, DVDs and the
Internet have ruined
television, while at the
same time, making

it infinitely more
awesome.

After Fox got trigger-happy with
Firefly, its DVD sales proved there was
enough of a market for Serenity to
be made. The selling ability of DVDs
allows consumers to provide a more
accurate conception of how popular a
show is. I could love 24 or Desperate
Housewives, butif I'm working nights,
there’s no way for me to watch them
except on DVD.

And don't forget the fact that DVDs
also give Canadian viewers the oppor-
tunity to catch shows that air on the
BBC or HBO; otherwise, they would
need a specialty cable or satellite pack-
age to do so. Having spent the past
year-and-a-half working for a large,
chain video store, it’s no shock that
The Sopranos, Six Feet Under and Sex
and the City are the most commonly
rented DVDs.

People often don't get into a show
right off the bat, but with the excep-
tion of hoping for summer reruns,
getting fully caught up on a show,
especially after the first season has
aired, used to be virtually impossible.
DVD changes all that, as well as giving
viewers the ability to rent the first disc
of a show to test whether or not they’ll
enjoy it.

Finally, if legality isn’t your bag and
you can’t wait until the next season
comes out on DVD, new episodes are
quite often available for download on
the Internet. Using a program such
as BitTorrent will allow you to catch
shows often as soon as the morning
after they've aired in prime time.

Between the lack of commercials
and the convenience to watch when-
ever you feel like it, DVDs and the
Internet have ruined television, while
at the same time making it infinitely
more awesome. Maybe I won't be
tuning in to Fox on Tuesday nights,
but I won't miss a single episode of
House—at least until they cancel that,
too.

MARKET RESEARCH INTERVIEWER

W4 TREND
\@V, RESEARCH

Conduct interviews over the telephone from our centrally
located call centre, accurately enter data into a computer
system.

Absolutely no sales involved.

Position requires excellent telephone manner and typing skills.
Flexible scheduling with shift choices.

Company benefits plan.

$10.50 / hour to start, with performance based reviews.

Please mail, fax or email your resume to:
2nd Floor, 10304 - 108 Street, Edmonton, AB T5J 1L9
Fax: 780-485-5085
Email: HR@TrendResearch.ca
Phone: 780-485-6558

TREND HIRES ON AN ONGOING BASIS

Students’ Union Elections

POLL CLERKS 20 POSITIONS

- Work Part-Time on Voting Days
(September 28 & 29)

- Set up, Supervise, and take down
Polling Stations

« Paid Training Session

» Wage: $8.00/Hour

Application Deadline: September 20 @ 17:00

POLL CAPTAINS 3 POSITIONS

» Work Part-Time September 26-29

- Supervise Candidates, Enforce
Election Regulations, Assist Poll Clerks
on Voting Days

« Paid Training Session

* Wage: $9.00/Hour

Application Deadline: September 19 @ 17:00

STUDENTS' UNION ELECTIONS 2006

Applications Available from 2-900 SUB and
online at www.su.ualberta.ca/vote

GESFAIC
E" Student Financial Aid
Information Centre

Pick up a Change of Circumstance Form at
SFAIC or download one from www.alis.gov.ab.ca
under downloadable forms.

Your Education, Your Money -
Start Asking Questions

1-80 SUB

8:3() AM TO 4:30 PM MONDAY TO FRIDAY
492-3483

SFAIC @ SU.UALBERTA.CA
WWW.SU.UALBERTA.CA/SFAIC



