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JONN 
KMECH

I n the midst of a debate that’s 
been weighed down by political 
mudslinging, bylaw malarkey 

and cartoon Colombian buoyancy, 
there’s one side of the Coke debate 
that students haven’t had a chance 
to consider—a choice that’s integral 
to their ability to make an educated, 
unbiased choice in the next two days. 
That is, the smooth, crystal-clear taste 
of an ice-cold Coca-Cola, and the 
image associated with drinking one. 
I urge the students of this University 
to vote with their taste buds and take 
an invigorating swig of Coke.

 As students, we can’t just consume 
any run-of-the-mill carbonated liquid. 
Coke isn’t just some cold beverage at 
our University, it’s the cold bever-
age, as sanctioned by written decree 
and without question of any alleged 
human rights or environmental 
abuses. I highly doubt that a lesser cor-
porate machine could deliver a more 
delicious perspiring bottle of flavoured 
sugar water to a student body eager to 
quench his or her powerful thirst for 
satisfying sales quotas.

I can’t worry about pesticides in 
Indian drinks if I myself am being 
violated by briefly having to consider 
consuming an inferior cold beverage. 
Still, I sympathize with supporters of 
SAKCoke for their noble fight against 
the corporation’s tyranny and extend 

my hand to them. And in that hand is a 
cold glass of The Real Thing. Seriously, 
have they tried it? Because if they did, 
they’d understand the savoury good-
ness that Coke Yes is so crazy about—
and what causes them feverishly to 
push their pro-Coke agenda without 
making an attempt to consider facts 
or opinions on their opponents’ side. 
Unfortunately, SAKCoke is the victim 
in that case, and not prone to such 
partisan shenanigans itself—and I 
respect them for that. 

Their ability to inform students 
without bias by plastering our campus’ 
doors and bathroom walls with stick-
ers is commendable, and will certainly 
drive a multi-billion dollar empire 
away from the University, as well as 
grant the Colombians the freedom to 
choose which of the many other death 
squads in Colombia gets to kidnap 
their families.

But I digress. If not Coke, then who 
would we consider to satisfy our liquid 
assets? Pepsi? Blind taste tests have 
shown that when compared, Coca-
Cola and Pepsi-Cola are both syrup-
based acidic brown beverages with no 
nutritional content whatsoever, offered 
by gigantic multinationals with a huge 
global reach and little concern for the 
little man. As such, I’m skeptical as to 
whether Pepsi has the potential to offer 
the same selection of cola, diet cola, 

lemon-lime, assorted juice and filtered-
water products to our campus, along 
with similarly questionable business 
practices in India and Myanmar. 

Most criminally, Pepsi would proba-
bly lock the students into some oppres-
sive binding contract where they’re 
forced to pay $1.75 for water that bears 
an elegant, soothing name. And would 
you really want to see the day when 
your children attend a U of A campus 
that offers Dasani and Aquafina? I 
know I don’t.

Remember, the slogan is “Always 
Coca-Cola,” not “Probably Coca-Cola, 
as long as we can keep our scholar-
ships” or “Stop Coca-Cola so we can 
stay on our moral high horse.” So the 
next time the heavenly aura of the red 
label lies vertical to your mouth, just 
remember that your vote for this non-
binding plebiscite—which will likely 
be decided by just a fifth of the student 
population—matters. 

So you can either pledge to keep 
the smooth taste of the drink associ-
ated with said label and its associates 
flowing down your throat for years to 
come, or demand that, in the future, 
you can buy virtually the same prod-
ucts with different labels from a differ-
ent corporation for the same price. The 
choice truly is yours, in the sense that 
the University and SU will do whatever 
they want in the end anyways. 

MIKE 
SMITH

M any university students 
are keen to ridicule the 
Students’ Union elections, 

and with the minimal voter turn-
out among students in the elections 
process, it’s hardly a wonder why. 
A particularly good example of the 
mockery comes from so-called joke 
candidates. But joke candidates can 
have a positive effect, helping pro-
mote debate and raise awareness 
about the elections process. And 
sometimes they’re actually funny.

Joke candidates are an official part of 
our electoral process and are regulated 
by the same bylaws and rules that other 
candidates must abide by, even if they 
cannot be elected. But this year, the 
elections are bordering on the ridicu-
lous. Of the 17 candidates running in 
this election, five are joke candidates—
and that’s just the official ones. Even 
worse, the positions of Vice-President 
(External) and VP (Student Life) really 
only have one candidate each, as the 
second candidate is a joke candidate. 

As much as I think Soundwave 
would make an effective VP given 
his experience under Megatron, 
these candidates don’t raise aware-
ness of elections for me in any positive 
manner. Instead, it merely reinforces 

my belief that the state of student 
politics at our university is ludicrous. 
Equally as distressing is the very real 
cost we’re paying for these candidates’ 
campaigns. Each joke candidate, if they 
use up their allotted funding, will cost 
the students of this school $350–375, 
meaning they could leave the SU on 
the hook for over $1400. 

Now, I know this question is proba-
bly asked a lot in regards to the SU, but 
is this really what my dues are going 
to? I mean, if we really want to throw 
away money so frivolously, just leave 
the Powerplant open another year—
which, at this rate, is losing more than 
$1400 every week.

We mustn’t be too quick to blame 
any one person or organization, how-
ever. It’s not really the joke candidates’ 
faults—they’re just operating under 
the system stated in the electoral regu-
lations for their own amusement and 
the amusement of their fellow stu-
dents. Rather, it’s the fault of people 
not taking elections seriously—and 
who can blame them? The joke candi-
dates ultimately aren’t funny in terms 
of how we view our student elections; 
at least, I’m not laughing.

The only positive thing I can think 
of for this many joke candidates is that 
it allows us to delude ourselves into 
thinking this is an effective part of 
the democratic process. Last year, two 
candidates—Amanda Henry and Chris 
Samuel—ran completely unopposed, 
which didn’t feel very democratic at 
all. And we wouldn’t want to make our 
student electorate feel disillusioned or 
apathetic about the system, would we?

“Still, I sympathize with supporters of SAKCoke for 
their noble fight against the corporation’s tyranny 
and extend my hand to them. And in that hand is 
a cold glass of The Real Thing. Seriously, have they 
tried it? Because if they did, they’d understand the 
savoury goodness that Coke Yes is so crazy about.”

This year’s SU election 
will be a joke indeed

Obey your beverage agreement!


