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NEW GRADUATE COURSE
INT D 561
Energy & Environment
Focus on Oil Sands

Semester: Fall 2007
Class Times: Tuesdays 18:30—21:30
Location: Business 1-10
Prerequisite: None, other than being a 
registered graduate student at the U of A 
with an interest in energy, environment, 
and oil sands.
Structure: Lectures delivered by various 
U of A faculty members from a range of 
disciplines (social science, science, 
engineering, law, native studies, etc.)

INT D 561 is an exciting new opportunity for graduate students 
to immerse themselves in the study of energy and the 
environment with peers across various disciplines at the U of A. 
The goal is for students to acquire more breadth in their 
studies through exposure to various methodological and 
disciplinary approaches involved in the study of energy & 
environment, and particularly in oil sands issues this semester.

For more information, please visit www.see.ualberta.ca

School of Energy and the Environment (SEE)
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I t’s becoming something of a tra-
dition on campus: every summer, 
the new SU executive meets to 

discuss the Powerplant’s fate, eventu-
ally coming up with a scheme aimed 
at reviving the historic building’s sag-
ging attendance and negative cash 
flow. Come next summer, when they 
inevitably have this meeting again, it 
will officially become a streak.

This isn’t to say that this year’s plan, 
unveiled yesterday in Council, is sin-
gularly bad. If anything, it’s not really 
a plan so much as a scaling back, so 
in theory they should at least lose less 
money than they did the year before, 
when they introduced the now- 
infamous buffet.

However, at this point, no amount 
of micro-management or macro-ren-
ovation is going to dig the ’Plant out 
of the huge financial hole that it’s in. 
What the SU needs to realize is that it’s 
fighting not only against a failing busi-
ness, but against that business’ damag-
ing reputation as well.

As such, how best to design the 
Powerplant shouldn’t be the SU’s chief 
concern—how to to sell it should be. 
They need a slick, large-scale market-
ing campaign—one aimed at eager 
first-years who haven’t been around 

to hear all the horror stories about the 
’Plant. One that builds up a loyal fol-
lowing, which was the basis of their 
previous success in years past. These 
kids won’t know any better, so why 
not tell them that the ’Plant is in fact 
the place to be on a Friday night, that 
the food is delicious, and that the beer 
is cold and plentiful?

Because believe it or not, the 
Powerplant used to be very success-
ful not too long ago, based largely on 
such a formula. Old-timers (that is, 
people who graduated three or four 
years ago) will tell you that the current 
incarnation lacks the cheap drinks and 
good service it used to have, but let’s 
be honest: that’s not what gets you in 
the door. 

As local bar and club owners who 
reinvent their establishments every 
two or three years can attest, it’s all 
about the hype. Getting people talk-
ing about the place (favourably, that 
is) is what the SU should be concen-
trating on, not ways of cutting down 
expenses, hours, and services every-
where they can.

Nor can the SU rely on loyalty like 
they used to: the devoted followers of 

years past have all up and graduated 
by now—even the jaded grad students 
and seventh-year floaters who looked 
like they’d never leave. 

In their stead are the second- and 
third-years who’ve heard nothing but 
bad things the whole time they’ve been 
here about that dark, dingy building 
they pass on the way from Rutherford 
to SUB—and who’ve subsequently 
never even set foot inside there as a 
result. After all, they have the bright, 
spacious, seventh-floor conference 
room that is RATT for all their beer-
consuming needs.

Couple this with the severely con-
flicting messages that the ’Plant has 
been sending its few current custom-
ers in the past few months—absurd 
hours, closed during the summer, 
secret plans for the future—and if you 
didn’t know any better, you’d think 
they were trying to keep people out 
of there.

Given the seemingly insurmount-
able tide of public opinion (includ-
ing, admittedly, many a critical 
newspaper article), many will tell 
you that the only way for the SU to 
climb out of the hole that they’re in 
is to make a really big one between 
South Lab and Dent/Pharm, but I dis-
agree. A marketing campaign aimed 
at said unsuspecting first-years would 
be a great place to start, even if their 
peers are a lost cause. 

Maybe this way the Powerplant 
could start a brand new tradition—
one that doesn’t involve losing hun-
dreds of thousands of dollars a year,  
preferably.
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I t’s a right of passage and a cliché 
during university life to eschew 
all one’s responsibilities for a 

summer, pack a knapsack as full as 
you can, and traipse across Europe for 
the warmer months of the year. Of 
course, everyone will ask you a mil-
lion questions about your trip when 
you get back, but no one ever bothers 
to think about the people who are left 
behind for, say, the 76 days or so that 
you’re gone. 

So before you plan your summer 
getaway to the Old World without 
your significant other, keep this advice 
in mind: don’t.

I know there’s the art of Venice and 
the columns of Greece and the beer of 
Germany waiting for you across the 
pond, but the wonders to be experi-
enced over there pale in comparison to 
the disappointment you’ll suffer when 
you get back. If you’ve left a girlfriend 
behind, your entire trip will be mired 
in phone calls at unnatural hours of 
the day because she can never get the 
time change right, a fortune spent on 
calling cards, and a “hell hath no fury” 
reaction should you have the audacity 
to return home without a souvenir 
from every single stop along the way.

And If you’re leaving your boy-
friend in Edmonton for two and half 
months, you’ve got an even bigger 
problem: he will replace you with a 
Nintendo Wii. Instead of spending 

$300 to take you to the zoo, buy you 
flowers, or celebrate your anniversary, 
he will walk into EB Games and bring 
home a shining white box of Japanese 
ingenuity that he will name Adele and 
cuddle with in his sleep.

The first few weeks will seem like 
any other time apart. He’ll answer 
your phone calls, keep you abreast 
of all your friends back home, bitch 
about how much he hates working, 
etc. Soon, however, the phone calls 
will take longer to answer, the conver-
sation more distant, and you’ll get the 
feeling he’s not really paying attention 
to you. And that’s because he isn’t—
he’s playing Mario Party 8 and taking 
advantage of his newly honed mastur-
bation skills in the mini-game where 
you have to shake the pop can until it 
explodes.

Which brings me to my next point. 
You may think that sexual depriva-
tion will keep him at your beck and 
call, but as soon as he remembers how 
much fun pulling his own pud six 
times a day can be, those dreams will 
be shattered. Add in the fact that the 
Wii has built-in Wi-Fi capabilities and 
an online browser, and he’ll be watch-
ing porn on his TV screen instead of 
his laptop. Not only will this make for 
a bigger picture, but it will also avoid 
unsightly burns on his stomach when 
he rests his laptop there in order to 
gain access to the lap.

So, should you choose to leave your 
man at home for the summer while 
you gallivant through France and Italy 
and those other countries through 
which gallivanting is popular, don’t 
get upset when you return home 
to find him making sexy eyes at his 
new piece of hardware. After all, your 
vagina can’t play Zelda, now can it?

The ’Plant will wilt again Just playing with my Wii

Try as they might, the SU is fighting the wrong battle with the Powerplant

As local bar and club 
owners who reinvent 
their establishments 
every two or three 
years can attest, it’s all 
about the hype.


