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The ThinkPad T Series is the fi rst notebook 
equipped with a roll cage that protects 
the internal components and screen 
from impact. Which means if your 
ThinkPad were ever subjected to a crash 
test, chances are your data would be 
safe. From the world’s best engineers 
come the world’s best-engineered PCs.

Availability: All offers subject to availability. Lenovo reserves the right to alter product offerings and specifi cations at any time, without notice. Lenovo is not responsible for photographic or typographic errors. Offers available in Canada only. All advertised offers are 
not combinable with other offers or volume-based discounts to which you may be entitled. *Pricing: Does not include tax, shipping and handling or any recycling fees and is subject to change without notice. Reseller prices may vary. Savings referenced are off the 
Lenovo Web price. Warranty: For a copy of applicable product warranties call 1-877-884-4658 . Lenovo makes no representation or warranty regarding third party products or services. Footnotes: (1) Mobile Processors: Power management reduces processor 
speed when in battery mode. (2) Wireless: based on IEEE 802.11a, 802.11b and 802.11g respectively. An adapter with 11a/b, 11b/g or 11a/b/g can communicate on either/any of these listed formats respectively; the actual connection will be based on the access 
point to which it connects. (3) Included Software: may differ from its retail version (if available), and may not include user manuals or all program functionality. License agreements may apply. (4) Memory: For PCs without a separate video card, memory supports 
both system and video. Accessible system memory is up to 64 MB less than the amount stated, depending on video mode. (5) Hard drive: GB = billion bytes. Accessible capacity is less; up to 4 GB is service partition. Trademarks: The following are trademarks 
of Lenovo: Lenovo and the Lenovo logo, ThinkCentre and ThinkVision. IBM and the IBM logo are registered trademarks of IBM and are used under license. Microsoft, Windows and Vista are registered trademarks of Microsoft Corporation. Celeron, Celeron 
Inside, Centrino, Centrino logo, Core Inside, Intel, Intel logo, Intel Core, Intel Inside, Intel Inside logo, Intel Viiv, Intel vPro, Itanium, Itanium Inside, Pentium, Pentium Inside, Xeon and Xeon Inside are trademarks of Intel Corporation in the US and other countries. 
©2007 Lenovo. All rights reserved. Visit www.lenovo.com/safecomputing periodically for the latest information on safe and effective computing.

THINKPAD T61 NOTEBOOK
MTM: 646557U 
Intel® Centrino® Duo processor technology 
 Intel® Core™2 Duo Processor1 T7100 (1800 MHz)
 Intel® PRO/Wireless2 3945ABG
Genuine Windows Vista® Business3  
1024 MB PC2-5300 SDRAM DDR2 667 MHz4 
120 GB HDD, 5400 rpm5

DVD Recordable (Dual Layer) 24X Max
Intel® Graphics Media Accelerator X3100 
6-cell Li-ion Battery
15.4" WXGA TFT 1280x800  
One year parts and labor 
(system battery: one year)

$1,399.00*

LenovoTM recommends Windows Vista® Business.

THINKPAD R61E NOTEBOOK
MTM: 765084U
Intel® Celeron® M Processor 540 (860 MHz) 
Genuine Windows® XP Professional3  
512 MB PC2-5300 SDRAM DDR2 667 MHz4

80 GB HDD, 5400 rpm5

CD-RW/DVD-ROM Combo 24X/24X/24X/8X Max
Intel® Graphics Media Accelerator X3100
ThinkPad 11b/g wireless 
6-cell Li-ion Battery
15.4" WXGA TFT 1280x800  
One year parts and labor 
(system battery: one year)

$849.00*

LENOVO ENGINEERS BRACE FOR IMPACT:

CRASHING NOTEBOOKS TO PREVENT
CRASHING NOTEBOOKS.

Visit www.lenovo.com/ca
to see our Back to School special offers.

THINKPAD T61 NOTEBOOK
MTM: 766416U
Intel® Centrino® Duo processor technology
  Intel® Core™2 Duo Processor1 T7300 (2000 MHz)
  Intel® PRO/Wireless2 3945ABG
Genuine Windows Vista® Business3

1024 MB PC2-5300 SDRAM DDR2 667 MHz4

Intel® Turbo Memory
120 GB HDD, 5400 rpm5

DVD Recordable (Dual Layer) 24X Max
nVidia® Quadro NVS 140M (128 MB)
6-cell Li-ion Battery
14.1" WXGA+ TFT 1440x900
Fingerprint Reader
Three year parts and labor
(system battery: one year)

$1,549.00*
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Without a doubt, one of the Internet’s 
greatest achievements—aside from 
porn—is the mass proliferation of 
art. With a couple of clicks and a 
Google image search, you can access 
the sum total of all human artistic 
creation, from classics like the Mona 
Lisa to recreations of ancient Mongol 
chanting. And if you like your art 
fresh, then the Internet is the place 
to find the latest and best that cul-
ture has to offer you. 

The only problem is that, now, it’s 
nearly impossible for artists to make 
a living from it.

It’s the reality of supply and 
demand: when supply is high, prices 
go down. Right now, it seems every-
one with a web camera is putting 

something up on YouTube, anyone 
that can draw is making a comic, 
and people with even vague writing 
abilities are pumping out blogs like 
copulating rabbits. 

Since posting things on the 
Internet is so cheap, and since pro-
grams like Photoshop make pro-
ducing art so easy, anyone with a 
computer and some technical know-
how can create impressive portfolio 
pieces without going into debt with  
student loans. And with so much 
out there, prices are going to remain 
near zero.

Lots of people thought—and still 
think—that the answer is advertis-
ing. A few 20-second product place-
ments allow people to enjoy free 
programs and music on both the 
radio and television. Plus, advertis-
ers even seem to be willing to buy 
ads on the wall space above urinals. 
But the very nature of the Internet is 
hostile to advertisers.

Cyberspace’s anonymity, and the 
ability for its users to indefinitely cus-
tomize their websites, utterly kills the 

potential for advertising. Businesses 
want to know demographic and sta-
tistical information about a website 
before they’ll begin to advertise on 
it—information that’s impossible 
to gather accurately when it’s status 
quo to lie and hide everything about 
yourself. The easy answer seemed to 
be to the pay-per-click system, where 
a website earns cash based on how 
many people click on the banner, but 
that’s turned out to be ineffective. It’s 
too easy to cheat to make it an effec-
tive method of advertising for a com-
pany.

At the same time, stealing and 
piracy is an overstated problem. 
Programs like iTunes have shown 
that people are still willing to pay 
for Internet goods, even if they 
don’t have to. Meanwhile, the legal 
Jaws of Life are quickly closing in 
on seemingly legitimate services 
like YouTube and various Google 
programs, and eventually any intel-
lectual property theft there will be 
stemmed. 

As for less legitimate sources, 

most people don’t like download-
ing some sketchy program so they 
can watch low-quality rips of their 
favorite movies, and they definitely 
don’t like talking to some über-
nerd from the basement of damna-
tion to get their art fix either. 

Credit cards are the Internet’s cur-
rency of choice, but customers are 
still cautious of using them because 
of the fear of a hacker stealing it. 
And if you’re a business, using credit 

cards are a huge hassle because you 
have to constantly spend money to 
keep your security is up to date. Pay 
Pal seemed to be the answer for a 
while, but thanks to their notori-
ously customer service, consumers 
and businesses alike have grown 
weary of it.

Some entrepreneurial artists have 
managed to find innovative ways 
of using the Internet to advertise 
their other activities. The web 
comic Penny Arcade, for example, 
has created an entire expo, PAX, 
as well as a line of merchandise, 
to support themselves. But sadly, 
efforts like this are few and far 
between.

If this trend continues, the option 
of being a professional artist will 
finally die. Art will be relegated to a 
hobby done by enthusiasts and as a 
labour of love, rather then a feasible 
career choice. The Arts chant, about 
wanting fries with your degree—
heard around campus as a self-de-
feating joke—could turn out to be 
painfully true.

If this trend continues, 
the option of being a 
professional artist will 
finally die.  Art will be 
relegated to a hobby 
done by enthusiasts 
and as a labour of love, 
rather than a feasible 
career choice.

The Internet is ruining your future arts career


